
Have You Held A Telephone Town Hall Yet?

?

A New Way to Engage and Raise Funds

A Telephone Town Hall lets you speak about, and hear, 
what matters most to you and your audience whether 
they are constituents, donors, members, volunteers, 
supporters or the public.

Telephone Town Halls were popularized by political groups to rally 
voter support in the U.S., and Stratcom has brought this powerful tool to 
Canada to meet the diverse needs of the non-profit sector. With all the 
benefits of a traditional town meeting and the wide reach of a radio or 
TV broadcast, Telephone Town Halls allow you to have a personal and 
interactive conversation with thousands of people.

You can use a 
Telephone
Town Hall   
   to

Your audience speaks with you directly through a moderated Question & Answer, respond  
to survey questions, provide feedback, and most importantly, feel intimately included in a  
conversation with you.

What are your supporters passionate about

Mobilize supporters to take action

Build awareness

Share important information

Support fundraising

Solicit feedback

Set the record straight

What is your 
organization’s 
compelling story ?
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Who are your biggest fans? 
Once identified, you can 
harness their enthusiasm 
for further engagement.

During the call you can easily 
survey participants on issues that 
impact your cause. This is a great 
opportunity to gain insight into 
your audience’s opinions while 
increasing their participation in 
the event. 

The insight you gain through 
your Telephone Town Hall can 
help formulate future commu-
nication strategies.

Identify your most  
engaged participants Provide polling results

Strengthen your 
communication  
strategies

The applications of Telephone Town Halls are endless. Here are just a 
few examples:

An international aid and development organization connected donors to their 
representative in Bangladesh

A national advocacy group briefed its membership on upcoming campaigns and how 
their funding was helping to support the cause.

One of our clients warned residents about how the privatization of their utilities would 
impact their community. 

A union client mobilized their members to press important election issues.

We’ll be there to help you make sense of the information, provide advice on follow-up strategies, 
and cultivate participant engagement. 


